
Smartphone Use of Refugees
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Frequency of Internet Use

29,4

14,8

24,8

43,1

75

65

0 50 100

Central Asia (n=51)

Iraq (n=88)

Syria (n=197)

Before the flight

Less than daily use Daily use

50

41,7

44,7

22,7

44

42,9

0 50 100

Central Asia (n=22)

 Iraq (n=84)

Syria (n=170)

During the flight*

Less than daily use Daily use

46,1

14,6

11,1

46,2

82,3

86,1

0 50 100

Central Asia (n=65)

Iraq (n=96)

Syria (n=216)

After the flight

Less than daily use Daily use
p < .5, Chi2-Test; * Differences between the groups for the phase during the flight are not significant.
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Daily Internet Use in Germany Controlled for 
Education
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Functions of the Internet
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Apps and Social Media
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Usage of the Internet
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Trust in Media
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Knowledge and Rumours
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p < .5, Chi2-Test. Syria n = 216; Iraq n = 96; Central Asia n = 65
The differences between the groups regarding the variable „burning refugee shelters“ are not significant.

© Projekt Flucht 2.0 – Institut für Publizistik, Freie Universität Berlin



Knowledge and Expectations
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p < .5, Chi2-Test. Syria n = 216; Iraq n = 96; Central Asia n = 65.
The differences between the groups for the variable on social services are not significant.
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