Smartphone Use of Refugees
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p < .5, Chi2-Test
Syria n = 216, Iraq n = 96, Central-Asian =65
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Frequency of Internet Use

Before the flight During the flight*
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After the flight
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w Less than daily use m Daily use
p < .5, Chi2-Test; * Differences between the groups for the phase during the flight are not significant.
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Daily Internet Use in Germany Controlled for
Education
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® No or lower education  m Secondary school = mHigher education

p <.5, Chi2-Test
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Functions of the Internet

After the flight (n=362)
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Apps and Social Media
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p <.5, Chi2-Test
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Usage of the Internet

Used Google Maps (n=234)
Used the internet to plan the flight (n=234)

Shared own experience online (n=362)

Looked for experiences of other refugees
online (n=275)

Looked for information about Germany online
(n=275)
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Trust In Media
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0 10 20 30 40 50 60 70 80 90 100

® Interpersonal Communication ®Online =®TV

p <.5, Chi2-Test



Knowledge and Rumours

Merkel-Selfie

Burning refugee shelters
Right to bring whole family
Free social services

Own house

o
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= Syria mlrag ®Central Asia

p < .5, Chi2-Test. Syria n = 216; Iraq n = 96; Central Asia n = 65
The differences between the groups regarding the variable ,burning refugee shelters® are not significant.
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Knowledge and Expectations

Social services worse than expected

Acommodation worse than expected

Got wrong information about Germany
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= Syria mlrag ®Central Asia

p < .5, Chi2-Test. Syria n = 216; Iraq n = 96; Central Asia n = 65.
The differences between the groups for the variable on social services are not significant.
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